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Unit 1: General IntroducƟon (Film and TV, ProducƟon & ConsumpƟon) 
Short QuesƟons: 
 
Q. Television (Nov 23) 
Ans. Television is a powerful visual mass communicaƟon medium that informs, educates, and 
entertains large audiences. It plays a vital role in shaping public opinion, culture, and consumer 
behavior. 
 
Q. Content (Nov 23) 
Ans. Content refers to the informaƟon, messages, or media material delivered through communicaƟon 
plaƞorms. High-quality content is key to audience engagement, media credibility, and message 
effecƟveness. 
 
Q. Consumer (Nov 23) 
Ans. In media theory, a consumer is the end-user who engages with media content through various 
plaƞorms. Consumers influence trends, demand specific content, and drive media consumpƟon 
paƩerns. 
 
Q. User (Nov 23) 
Ans. A user is an individual who interacts with digital or tradiƟonal media, oŌen acƟvely parƟcipaƟng 
or contribuƟng. Media theories now view users as both consumers and producers of content, 
especially in social media. 
 
Q. Convergence of media (Nov 24) 
Ans. Media convergence refers to the blending of various media forms—print, digital, audio, and 
video—into a unified experience. It allows cross-plaƞorm storytelling and audience interacƟon across 
mulƟple devices. 
 
Q. Theater vs. Cinema (Nov 24) 
Ans. Theater offers live, immediate performances emphasizing human connecƟon and spontaneity. 
Cinema, by contrast, presents pre-recorded, edited visuals with greater technical effects and broader 
accessibility. 
 
Long QuesƟons: 
Q. List different types of audio visual media. (Nov 23) 
Ans. Audio-visual (AV) media combines sound and visual components to communicate messages 
effecƟvely. It is widely used in educaƟon, entertainment, news, adverƟsing, and digital communicaƟon. 
The primary types include television, film, radio (when supported with visuals or slides), video 
recordings, digital plaƞorms (like YouTube), and mulƟmedia presentaƟons. Other formats include slide 
shows with audio commentary, video conferencing tools (like Zoom or MicrosoŌ Teams), and 
interacƟve e-learning plaƞorms. Web-based AV content, such as social media videos, animaƟons, and 
live streams, also form a significant part of today's media landscape. Audio-visual aids improve 
understanding, enhance retenƟon, and increase audience engagement. They are commonly used in 
schools, seminars, corporate training, and public awareness campaigns. With the rise of mobile and 
digital technology, AV content has become easily accessible on smartphones and tablets. Newer 
innovaƟons like augmented reality (AR), virtual reality (VR), and interacƟve media also fall under AV 
media. Each type serves different communicaƟon goals—while films entertain and inform, educaƟonal 
videos help in learning and corporate presentaƟons support business communicaƟon. Overall, AV 
media is a versaƟle and dynamic tool in the modern informaƟon age. 
 
Q. "Cinema is the most modern art form." Comment. (Nov 24) 
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Ans. Cinema is oŌen referred to as the most modern art form due to its combinaƟon of mulƟple 
creaƟve disciplines and its powerful impact on society. Unlike tradiƟonal art forms that focus on a 
single mode of expression, cinema brings together elements of literature (scripts), music (background 
score), theatre (acƟng), painƟng (visual composiƟon), dance (choreography), and photography 
(camera work). It emerged in the late 19th century and has evolved rapidly with technological 
advances such as sound, color, CGI, and digital filmmaking. The modernity of cinema also lies in its 
ability to reflect contemporary issues, influence cultural values, and reach a global audience instantly. 
It mirrors societal trends, sƟmulates thought, and creates emoƟonal connecƟons with viewers. With 
the advent of streaming plaƞorms, cinema has further adapted to new forms of distribuƟon, allowing 
people worldwide to access content on demand. This flexibility and evoluƟon make cinema a dynamic, 
ever-relevant medium. It is an art form that not only entertains but also educates and provokes 
dialogue. In this sense, cinema stands at the forefront of modern arƟsƟc expression, combining 
storytelling with cuƫng-edge technology to represent the spirit of the Ɵmes. 
 
Q. Comment on the films relaƟonship to individual viewers and society at large. (Nov 24) 
Ans. Films have a profound and mulƟfaceted relaƟonship with both individual viewers and society. For 
individuals, films serve as a source of entertainment, emoƟonal connecƟon, and inspiraƟon. Viewers 
oŌen idenƟfy with characters, internalize messages, and reflect on personal experiences through 
cinemaƟc narraƟves. Films can shape opinions, aƫtudes, and even behavior, especially when they deal 
with sensiƟve issues like mental health, idenƟty, or social injusƟce. On a societal level, cinema acts as 
a mirror and a change agent. It reflects cultural values, social structures, and historical moments, while 
also influencing public discourse and cultural norms. Films have the power to highlight problems like 
poverty, discriminaƟon, and corrupƟon, thereby raising awareness and prompƟng collecƟve acƟon. 
Popular movies can also set fashion trends, popularize language, and redefine ideals of heroism or 
beauty. Furthermore, cinema can foster naƟonal idenƟty and cross-cultural understanding by 
showcasing diverse stories and perspecƟves. In Ɵmes of conflict or crisis, films can unite people by 
offering hope and shared experiences. In essence, cinema is more than entertainment—it is a powerful 
social tool that connects individuals to broader societal narraƟves, shapes collecƟve memory, and 
contributes significantly to cultural development. 
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Unit 2: Theories of Spectatorship 
Short QuesƟons: 
 
Q. Spectator (Nov 23) 
Ans. A spectator is the viewer or observer of media content who engages with visual or narraƟve 
elements emoƟonally or criƟcally. In media theory, the spectator's gaze and interpretaƟon play a 
crucial role in shaping the meaning of the content. 
 
Q. Receiver (Nov 23) 
Ans. The receiver is the end-point in the communicaƟon process who decodes or interprets the 
message sent by the sender. Media theories analyze how receivers perceive, respond, or resist media 
messages based on individual and cultural contexts. 
 
Q. OpposiƟonal Reader (Nov 24) 
Ans. An opposiƟonal reader rejects or resists the intended meaning of a media message, interpreƟng 
it through their own perspecƟve. This concept, from Stuart Hall’s encoding/decoding model, highlights 
how audiences can acƟvely challenge dominant ideologies. 
 
Q. POV (Nov 24) 
Ans. POV in media refers to the perspecƟve from which a story or scene is presented, influencing 
audience understanding and emoƟon. It shapes how viewers align with characters and interpret the 
events shown on screen. 
 
Long QuesƟons: 
Q. What is spectatorship theory? (Nov 22) 
Ans. Spectatorship theory explores how audiences interact with and interpret visual media, 
parƟcularly films, television, and adverƟsements. It invesƟgates the relaƟonship between the media 
text and the viewer, considering factors such as gender, culture, idenƟty, and psychology. Rather than 
treaƟng the audience as passive consumers, spectatorship theory emphasizes that viewers acƟvely 
make meaning based on their personal background and social context. Key contribuƟons come from 
psychoanalysis (e.g., Laura Mulvey’s concept of the "male gaze"), feminism, and cultural studies. 
Mulvey argued that mainstream cinema is oŌen structured around a male viewpoint, objecƟfying 
women as passive subjects. Other theorists, like Stuart Hall, proposed that viewers might accept 
(dominant reading), negoƟate, or oppose (opposiƟonal reading) the intended message of the text. 
Spectatorship theory is significant in understanding how visual media affects emoƟons, beliefs, and 
behaviors, and how individuals may resist or reinterpret media messages differently. 
 
Q. Why a spectator gets immersed into the visual world of the film? (Nov 24) 
Ans.  A spectator becomes immersed in the visual world of film due to a combinaƟon of narraƟve 
techniques, cinematography, sound, and emoƟonal engagement. Filmmakers use elements such as 
close-ups, lighƟng, music, and ediƟng to draw the viewer into the story, creaƟng a sense of realism 
and idenƟficaƟon with characters. Psychological factors also play a role—viewers oŌen project their 
emoƟons onto the characters, resulƟng in empathy and personal connecƟon. The theory of 
idenƟficaƟon explains how audiences momentarily adopt the perspecƟve of a character, especially 
when the camera mimics the character’s point of view. Suspense, conflict, and resoluƟon also 
contribute to emoƟonal investment, keeping the spectator engaged. AddiƟonally, viewers oŌen seek 
escapism through cinema, temporarily disconnecƟng from their real-world experiences. This 
immersive experience is enhanced by the darkened theater environment, surround sound, and 
absence of distracƟons. Altogether, these elements combine to transport the spectator into the film’s 
universe, making the experience emoƟonally rich and cogniƟvely absorbing. 
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Q. Discuss the theories of spectatorship. (Nov 23) 
Ans. Several theories of spectatorship explore how audiences perceive, interpret, and emoƟonally 
respond to visual media. One of the earliest is PsychoanalyƟc Theory, especially Laura Mulvey’s idea 
of the “male gaze,” which suggests that cinema oŌen places viewers in a masculine perspecƟve, 
objecƟfying women. Feminist spectatorship theory expanded on this by examining how women 
viewers resist or reinterpret dominant visual codes. Stuart Hall’s encoding/decoding model 
emphasizes that spectators are not passive but decode messages differently—accepƟng, negoƟaƟng, 
or rejecƟng the encoded meanings. CogniƟve theories of spectatorship focus on how viewers mentally 
process visual and narraƟve elements to create meaning, emphasizing logical engagement and 
emoƟonal reacƟon. RecepƟon theory looks at the cultural and personal context of the audience, 
showing that background, beliefs, and life experience influence interpretaƟon. Another approach, 
phenomenology, studies the embodied experience of watching, considering how the body reacts to 
visuals, sounds, and movement. Together, these theories help us understand that spectatorship is a 
dynamic and varied experience shaped by ideology, psychology, and social factors. 
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Unit 3: Feminism, Film Theory and RecepƟon Theory 
Short QuesƟons: 
 
Q. Laura Mulvey (Nov 22) 
Ans. Laura Mulvey is a BriƟsh feminist film theorist best known for introducing the concept of the 
"male gaze" in her 1975 essay Visual Pleasure and NarraƟve Cinema, criƟquing how women are 
represented in film. 
 
Q. Gender studies (Nov 22) 
Ans. Gender studies in media theory analyze how media portrayals reinforce or challenge societal 
norms about masculinity, femininity, and non-binary idenƟƟes. 
 
Q. Male gaze (Nov 22) 
Ans. The male gaze refers to the way visual media is oŌen structured around a masculine viewer, 
objecƟfying women and presenƟng them as passive subjects of male desire. 
 
Q. Feminism (Nov 22) 
Ans. Feminist media theory criƟques the patriarchal structures within media content and industry, 
advocaƟng for equal representaƟon and deconstrucƟon of gender stereotypes. 
 
Q. Female Gaze (Nov 24) 
Ans. The female gaze offers a counter-narraƟve to the male gaze, focusing on emoƟonal depth, agency, 
and viewing subjects—especially women—with empathy and complexity. 
 
Q. RecepƟon (Nov 22) 
Ans.  RecepƟon theory studies how audiences interpret media texts differently based on their 
cultural background, personal experiences, and social contexts. 
 
Long QuesƟons: 
Q. What is the main concept of feminism theory? (Nov 24) 
Ans. Feminism theory is an intellectual and philosophical movement that examines gender inequality, 
focusing on the social roles, experiences, and rights of women and marginalized genders. At its core, 
feminist theory seeks to understand and challenge the ways in which society perpetuates patriarchy—
a system where men hold primary power and dominate in roles of poliƟcal leadership, moral authority, 
and social privilege. 
In the context of media and cultural studies, feminism theory criƟcally analyzes how women are 
portrayed across various media plaƞorms, oŌen as passive objects or secondary characters in male-
centered narraƟves. Concepts like the "male gaze" introduced by theorist Laura Mulvey highlight how 
women are visually constructed for male pleasure in cinema and adverƟsing. 
Feminist theory also explores intersecƟonality—how factors like race, class, sexuality, and disability 
intersect with gender to create unique forms of oppression. It advocates for equality not just in media 
representaƟon but also in legal rights, employment, educaƟon, and personal freedoms. Over Ɵme, 
feminism has evolved through mulƟple waves, each addressing different issues, from suffrage and 
workplace equality to body autonomy and idenƟty poliƟcs. UlƟmately, feminist theory aims to 
dismantle discriminatory structures and promote a more inclusive and equitable society. 
 
Q. What is recepƟon theory? (Nov 22) 
Ans. RecepƟon theory is an approach in media and literary studies that emphasizes the acƟve role of 
the audience in interpreƟng and making meaning from a text. Rather than seeing audiences as passive 
consumers, this theory—largely developed by Hans Robert Jauss and Stuart Hall—recognizes that 
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individuals decode messages based on their cultural background, social context, and personal 
experiences. 
According to recepƟon theory, a media message does not have a single, fixed meaning embedded by 
its creator. Instead, meaning is negoƟated or even opposed by different viewers. Stuart Hall, in 
parƟcular, proposed three key posiƟons of audience reading: dominant (accepƟng the intended 
message), negoƟated (parƟally accepƟng or modifying the message), and opposiƟonal (completely 
rejecƟng the intended meaning). 
This theory is important because it explains why the same film, news report, or adverƟsement can 
evoke different responses among different audience groups. For example, a poliƟcal message may be 
seen as empowering by one group and manipulaƟve by another. RecepƟon theory has greatly 
influenced media analysis by shiŌing focus from the producer to the audience and highlighƟng that 
meaning is co-created during the act of interpretaƟon. 
 
Q. What does recepƟon theory argue about media's effect? (Nov 24) 
Ans. RecepƟon theory argues that the effect of media on audiences is not fixed or uniform but depends 
on how each individual interprets the message based on their personal, social, and cultural 
background. Developed by theorists like Stuart Hall and Hans Robert Jauss, the theory challenges the 
tradiƟonal view that media has a direct and one-way influence on passive viewers. Instead, it 
emphasizes that media texts are open to mulƟple interpretaƟons. 
According to recepƟon theory, when people engage with a media text—such as a film, news report, or 
adverƟsement—they don’t simply accept the intended meaning. Audiences "decode" the message in 
their own ways. Hall idenƟfied three types of decoding: dominant (audience agrees with the intended 
meaning), negoƟated (audience parƟally agrees or modifies the message), and opposiƟonal (audience 
rejects the message enƟrely). 
This means that media can have different effects on different people. For instance, a poliƟcal speech 
might inspire some, offend others, and confuse the rest—depending on their prior beliefs and 
knowledge. Thus, recepƟon theory highlights the complexity of media influence and focuses on 
audience acƟvity in shaping meaning, rather than assuming media alone determines how people think 
or behave. 
 
Q. Highlight the criƟcal importance of the RecepƟon Theory (Nov 23) 
Ans. RecepƟon theory plays a criƟcal role in media studies by shiŌing focus from the media producers 
to the audience, recognizing that viewers are not passive but acƟve parƟcipants in meaning-making. 
The theory underscores the idea that a single media message can be interpreted in various ways, 
depending on individual experiences, cultural values, educaƟon, and social background. This helps 
explain why people respond differently to the same content. 
Stuart Hall’s contribuƟon is parƟcularly significant—he idenƟfied that audiences decode media texts 
in three ways: dominant, negoƟated, and opposiƟonal readings. This framework emphasizes that 
meaning is not just “sent” by the creator, but “received” in diverse ways, and oŌen contested. 
The criƟcal importance of recepƟon theory lies in its ability to empower the audience, valuing their 
perspecƟves and rejecƟng the outdated "hypodermic needle" model of media influence. It also 
encourages content creators to think more inclusively, realizing that their work will be interpreted 
through many lenses. Moreover, the theory is crucial in understanding the impact of global media, 
where cross-cultural interpretaƟons can vary widely. In essence, recepƟon theory enriches our 
understanding of how media works in real life—fluid, subjecƟve, and dependent on the viewer. 
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Unit 4: Film Genres and AdverƟsements 
Short QuesƟons: 
 
Q. Science ficƟon (Nov 22) 
Ans. Science ficƟon in media explores futurisƟc, scienƟfic, or technological concepts, oŌen reflecƟng 
societal hopes or fears. It encourages viewers to quesƟon reality, ethics, and the human condiƟon. 
 
Q. RomanƟc comedy (Nov 24) 
Ans. RomanƟc comedy blends love and humor, portraying relaƟonships with light-heartedness and 
emoƟonal conflicts. It reflects cultural norms about romance, gender roles, and modern relaƟonships. 
 
Long QuesƟons: 
 
Q. Discuss the genre theory in films. (Nov 24) 
Ans.  Genre theory in films focuses on categorizing movies based on common themes, styles, and 
audience expectaƟons. It helps filmmakers structure narraƟves while guiding audiences in selecƟng 
content that aligns with their preferences. The theory suggests that each genre—such as horror, 
romance, acƟon, or comedy—has its own set of convenƟons like character types, seƫngs, plots, and 
iconography. 
Genre theory originated with literary studies but was widely adopted in film studies to analyze how 
movies communicate meaning through recognizable paƩerns. For example, horror films oŌen include 
dark lighƟng, eerie music, and supernatural elements to evoke fear. Audiences expect certain traits 
from each genre, and when films follow or subvert these expectaƟons, it creates emoƟonal impact. 
This theory also enables cultural and ideological analysis, revealing how films reflect or challenge 
societal norms. For instance, Western films oŌen portray themes of jusƟce, fronƟer life, and 
masculinity. Genre theory thus becomes a useful tool not only in producƟon and markeƟng but also in 
academic criƟque, helping to decode how films funcƟon both as entertainment and cultural arƟfacts. 
 
Q. Describe the various film genres. (Nov 22) 
Ans. Film genres classify movies into categories that share narraƟve structures, themes, and stylisƟc 
elements. Some of the major film genres include: 

 AcƟon: Known for fast-paced sequences, fights, and stunts. Examples include Die Hard and 
Mad Max. 

 Comedy: Focuses on humor and entertaining situaƟons, oŌen ending on a happy note. Sub-
genres include romanƟc comedies and slapsƟck. 

 Drama: Centers around emoƟonal, personal, or social conflicts. It includes historical, legal, and 
biographical dramas. 

 Romance: Explores love and relaƟonships, oŌen highlighƟng emoƟonal connecƟon and 
conflict. 

 Horror: Designed to frighten or disturb the audience using supernatural or psychological 
elements. 

 Science FicƟon: Explores futurisƟc themes, space, Ɵme travel, or advanced technology (e.g., 
Star Wars, Blade Runner). 

 Fantasy: OŌen includes magical realms, mythical creatures, and heroic quests (e.g., Harry 
PoƩer, The Lord of the Rings). 

 Documentary: Non-ficƟonal films that aim to inform or educate based on real-life events or 
people. 

Genres may also blend, creaƟng hybrid forms like acƟon-comedy or sci-fi thriller. Understanding genres 
helps viewers anƟcipate content and helps filmmakers structure and market films effecƟvely. 
 
Q. Give a standard definiƟon of AdverƟsing. (Nov 23), (Nov 23) 
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Ans. AdverƟsing is a form of paid communicaƟon intended to inform, persuade, or influence an 
audience to take some acƟon, typically in regard to purchasing a product or service. The American 
MarkeƟng AssociaƟon (AMA) defines adverƟsing as: “Any paid form of non-personal presentaƟon and 
promoƟon of ideas, goods, or services by an idenƟfied sponsor.” 
This form of mass communicaƟon is delivered through various media channels such as television, 
radio, newspapers, magazines, social media, websites, and outdoor displays. AdverƟsing plays a vital 
role in brand building, awareness, and product recall. It allows businesses to differenƟate themselves 
from compeƟtors, influence buying behavior, and maintain customer loyalty. 
Besides selling products, adverƟsing may also be used to spread awareness of public service messages, 
poliƟcal campaigns, or social issues. Key characterisƟcs include a clear message, creaƟve strategy, 
target audience, and measurable impact. Modern adverƟsing also uƟlizes digital plaƞorms and data-
driven strategies to reach specific demographics with greater precision. 
In essence, adverƟsing is the intersecƟon of creaƟvity and commerce, aiming to capture aƩenƟon, 
provoke emoƟon, and drive decision-making. It supports the economic engine by connecƟng 
producers with consumers in a compeƟƟve marketplace. 
 
Q. What is AdverƟsing theory? (Nov 22) 
Ans,. AdverƟsing theory refers to the body of knowledge and conceptual frameworks that explain 
how adverƟsing influences consumer behavior, decision-making, and brand percepƟon. It 
encompasses psychological, sociological, and markeƟng perspecƟves to understand how adverƟsing 
messages work and why they succeed or fail. 
Several key theories contribute to adverƟsing: 

 AIDA Model (AƩenƟon, Interest, Desire, AcƟon): Explains how adverƟsements should aƩract 
aƩenƟon, hold interest, create desire, and lead to acƟon. 

 Hierarchy of Effects Model: Suggests that consumers move through stages from awareness to 
purchase. 

 ElaboraƟon Likelihood Model (ELM): DifferenƟates between central and peripheral routes of 
persuasion based on how involved or aƩenƟve the audience is. 

 CogniƟve Dissonance Theory: Focuses on the mental discomfort consumers feel aŌer making 
a purchase and how adverƟsing can reduce that tension. 

AdverƟsing theory also explores the role of emoƟonal appeal, repeƟƟon, celebrity endorsements, and 
brand posiƟoning. Understanding these theories helps marketers design more effecƟve adverƟsing 
strategies and evaluate campaign performance. 
In summary, adverƟsing theory provides the foundaƟon for craŌing messages that resonate with 
audiences and achieve markeƟng objecƟves. It is essenƟal for professionals to align creaƟve content 
with theoreƟcal insights to maximize impact and return on investment (ROI). 
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Unit 5: Film CriƟcism 
Short QuesƟons: 
 
Q. Film criƟc (Nov 22) 
Ans. A film criƟc analyzes and evaluates films based on elements like story, direcƟon, acƟng, 
cinematography, and social impact. Their reviews guide audiences and influence public opinion about 
cinema. 
 
Q. CriƟcism (Nov 23) 
Ans. CriƟcism in media theory involves examining and interpreƟng media texts to uncover deeper 
meanings, ideologies, and cultural influences. It helps audiences engage criƟcally rather than passively 
consume content. 
 
Long QuesƟons: 
 
Q. What is the role of a film criƟc? (Nov 22) 
Ans. A film criƟc plays a significant role in evaluaƟng, interpreƟng, and analyzing films for both the 
general audience and professionals in the film industry. CriƟcs assess various aspects of a movie such 
as direcƟon, screenplay, acƟng, cinematography, sound, ediƟng, and themaƟc depth. Their opinions 
oŌen shape public percepƟon and influence the success or failure of a film at the box office. CriƟcs 
also bring aƩenƟon to meaningful cinema that may otherwise go unnoƟced, helping preserve arƟsƟc 
integrity in filmmaking. Their reviews encourage audiences to engage criƟcally with films rather than 
consume them passively. Moreover, film criƟcs place movies in broader cultural, social, and historical 
contexts, highlighƟng how cinema reflects or challenges society. Through their informed perspecƟves, 
they foster deeper understanding and appreciaƟon of the art of filmmaking. A good criƟc balances 
personal opinion with objecƟve analysis and supports arguments with well-thought-out reasoning. 
 
Q. What is the difference between film criƟcism and film review? (Nov 24) 
Ans. Film criƟcism and film reviews differ in purpose, depth, and audience. A film review is a brief, 
oŌen journalisƟc summary of a movie aimed at helping audiences decide whether or not to watch it. 
It generally includes the plot outline, performances, highlights, and a final verdict or raƟng. Reviews 
are subjecƟve, Ɵmely, and oŌen published before or soon aŌer a film’s release. 
On the other hand, film criƟcism is more in-depth and analyƟcal. It explores a movie's themes, 
symbolism, narraƟve structure, cinematography, and its cultural, social, and poliƟcal relevance. Film 
criƟcism oŌen appears in academic journals or essays and may reference other works or theories. 
While a review caters to the general public, criƟcism is meant for serious cinema lovers, students, or 
scholars. In short, reviews are quick opinions, while criƟcism is a comprehensive, thoughƞul evaluaƟon 
of a film. 
 
Q. Explain in detail the funcƟons of film criƟcism. (Nov 22) 
Ans. Film criƟcism serves mulƟple important funcƟons in the realm of cinema and culture. Firstly, it 
provides a detailed analysis of the film’s arƟsƟc and technical elements such as direcƟon, screenplay, 
acƟng, cinematography, music, and ediƟng. Secondly, it helps the audience understand the deeper 
meanings, ideologies, and themes presented in a film, encouraging criƟcal engagement. CriƟcs oŌen 
interpret symbols, metaphors, and references that might be missed in a casual viewing. 
Another key funcƟon is contextualizaƟon—criƟcism places the film within broader social, poliƟcal, and 
historical frameworks, examining how it reflects or challenges societal norms. It also serves as an 
educaƟonal tool, especially for film students and enthusiasts, introducing them to theoreƟcal concepts 
and diverse filmmaking styles. 
Moreover, film criƟcism promotes cinemaƟc excellence by holding filmmakers accountable and 
moƟvaƟng them to strive for quality. It can influence public opinion, film popularity, and even awards. 
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UlƟmately, film criƟcism bridges the gap between the creator and the audience, enriching the 
cinemaƟc experience and preserving cinema as both an art form and a medium of communicaƟon. 
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Unit 6: Film Theory 
Short QuesƟons:  
 
Q. Structuralism (Nov 22) 
Ans. Structuralism in media theory analyzes cultural products like films by idenƟfying underlying 
structures such as myths, binaries, and narraƟve paƩerns that shape meaning. It emphasizes how 
meaning is constructed through systems like language and signs. 
 
Q. Formalist Film Theory (Nov 24) 
Ans. Formalist film theory focuses on the form and style of a film—like ediƟng, cinematography, and 
sound—over content, analyzing how these technical elements influence the viewer’s experience and 
interpretaƟon. 
 
Q. Language of lens (Nov 24) 
Ans. The "language of lens" refers to how camera techniques like angles, shots, and focus convey 
emoƟons, relaƟonships, and perspecƟves, acƟng as a visual language in filmmaking. 
 
Q. Film ConƟnuity  (Nov 24) 
Ans. Film conƟnuity ensures logical consistency in visual and narraƟve elements across scenes, helping 
maintain smooth flow and immersion for the viewer throughout the story. 
 
Q. Non linear narraƟve (Nov 24) 
Ans. A non-linear narraƟve presents events out of chronological order, using flashbacks, parallel 
Ɵmelines, or fragmented sequences to create suspense, surprise, or deeper themaƟc resonance. 
 
Q. Postmodernism (Nov 22) 
Ans. Postmodernism in film challenges tradiƟonal narraƟves and structures, oŌen blending genres, 
breaking the fourth wall, and using irony or pasƟche to reflect a fragmented, self-aware cultural 
landscape. 
 
Long QuesƟons: 
Q. What is semioƟcs? (Nov 22) 
Ans. SemioƟcs is the study of signs and symbols and their use or interpretaƟon. It originated from the 
work of Swiss linguist Ferdinand de Saussure and American philosopher Charles Sanders Peirce. In 
media and communicaƟon studies, semioƟcs helps decode how meaning is constructed and 
understood through images, words, gestures, and sounds. A "sign" in semioƟcs consists of two parts: 
the signifier (the form the sign takes, such as a word, image, or sound) and the signified (the concept 
it represents). For example, a red rose can signify love or romance, depending on the cultural context. 
SemioƟcs is widely used in analyzing films, adverƟsements, fashion, and television, helping to uncover 
underlying meanings, ideologies, and cultural values embedded within them. For instance, a luxury car 
in an adverƟsement doesn’t only sell a vehicle—it may signify status, power, and success. 
Understanding semioƟcs allows media creators and viewers to become more aware of how messages 
are constructed and how audiences interpret them. This field bridges language, culture, and media, 
showing that meaning is not fixed but is shaped by context, usage, and cultural codes. Thus, semioƟcs 
is a powerful tool in analyzing communicaƟon and understanding how society creates meaning. 
 
Q. Define culture. (Nov 23) 
Ans. Culture refers to the shared beliefs, values, customs, pracƟces, and arƟfacts that characterize a 
group or society. It encompasses language, religion, cuisine, social habits, music, arts, and more. 
Culture is passed down from generaƟon to generaƟon and influences how individuals think, behave, 
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and interact with each other. It shapes idenƟty, norms, and worldviews and provides a framework 
through which people understand their environment and themselves. 
In media and communicaƟon, culture plays a crucial role in shaping both the creaƟon and 
interpretaƟon of messages. A media product that is well-received in one culture may be 
misunderstood or rejected in another due to differing values, tradiƟons, or symbols. For example, 
certain gestures or clothing styles can carry different meanings across cultures. With globalizaƟon, 
cultures increasingly interact, leading to both enrichment and challenges such as cultural 
appropriaƟon or loss of naƟve tradiƟons. 
Culture can be visible (like dress, food, language) and invisible (like values, beliefs, and assumpƟons). 
Understanding culture is essenƟal in promoƟng respect, tolerance, and effecƟve communicaƟon in 
diverse socieƟes. In sum, culture is a dynamic, living system that reflects the idenƟty and evoluƟon of 
human socieƟes, playing a foundaƟonal role in social development and cohesion. 
 
Q. Establish the relaƟonship between media and the Culture Theory. (Nov 23), (Nov 24) 
Ans. Culture Theory explores how culture is created, maintained, and transformed in society, while 
media serves as a powerful tool for the transmission and shaping of that culture. The relaƟonship 
between media and culture theory lies in their mutual influence: media reflects cultural norms, beliefs, 
and values, and at the same Ɵme, helps produce and reinforce them. Culture Theory, parƟcularly 
through theorists like Raymond Williams and Stuart Hall, emphasizes that culture is not just about art 
or literature—it includes everyday pracƟces, tradiƟons, and ideologies. 
Media plays a crucial role in shaping cultural idenƟƟes by promoƟng specific lifestyles, moral values, 
and worldviews. For example, repeated media portrayals of gender roles, beauty standards, or 
consumer behavior can shape how individuals perceive themselves and others. Through news, films, 
adverƟsements, and social media, media distributes cultural narraƟves that influence public opinion, 
poliƟcs, and even educaƟon. 
Conversely, media content is also shaped by the cultural context in which it is produced. Language, 
symbolism, and storytelling vary across cultures, impacƟng media messages. Culture Theory helps 
decode these media texts and understand how power, ideology, and social control operate within 
them. Thus, media and cultural theory are deeply intertwined in analyzing and understanding society. 
 
Q. Describe the Media and cultural theory. (Nov 22) 
Ans. Media and Cultural Theory examines how media influences cultural pracƟces, idenƟƟes, and 
power structures within society. It draws from sociology, semioƟcs, anthropology, and poliƟcal theory 
to analyze the producƟon, content, and recepƟon of media texts. Cultural theorists argue that media 
is not a neutral plaƞorm—it both reflects and constructs social reality. Key figures like Stuart Hall, 
Michel Foucault, and Theodor Adorno have emphasized how media perpetuates dominant ideologies 
and reinforces hegemonic control. 
Cultural Theory studies how audiences interpret media differently based on their cultural backgrounds, 
economic class, race, and gender. For instance, the Encoding/Decoding model by Stuart Hall proposes 
that media producers encode messages with parƟcular meanings, but audiences may decode them in 
varied ways—accepƟng, negoƟaƟng, or opposing the intended meaning. 
Media and cultural theory also quesƟon who controls media producƟon and how that impacts 
representaƟon. Topics such as gender stereotypes, racial marginalizaƟon, consumer culture, and 
globalizaƟon are central to this field. Media is thus seen as a site of cultural struggle, where dominant 
and alternaƟve voices contest meanings. 
By exploring the intersecƟon of media and culture, this theory provides criƟcal insight into how power 
operates in subtle forms, shaping our idenƟƟes, behaviors, and societal norms. 
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Unit 7: Video (Digital/Art/Social media) 
Short QuesƟons: 
 
Q. Video art (Nov 22) 
Ans. Video art is a form of contemporary art that uses video technology as a medium for creaƟve 
expression, oŌen emphasizing conceptual messages over tradiƟonal storytelling. It explores visuals, 
sound, and Ɵme in experimental formats outside mainstream cinema or television. 
 
Q. Social media video (Nov 22) 
Ans. Social media videos are short-form visual content created and shared on plaƞorms like Instagram, 
TikTok, or YouTube, aimed at engaging audiences quickly. They play a vital role in modern 
communicaƟon, branding, acƟvism, and cultural trends. 
 
Long QuesƟons: 
Q. Enumerate five uses of video. (Nov 23) 
Ans. Video is a powerful mulƟmedia tool widely used across various sectors. Below are five major uses 
of video: 

1. EducaƟon and Training: Videos serve as effecƟve learning tools in schools, universiƟes, and 
corporate training programs. InstrucƟonal videos enhance comprehension and retenƟon by 
visually demonstraƟng complex concepts. 

2. Entertainment: The entertainment industry heavily relies on videos in the form of films, 
television shows, web series, and music videos, offering storytelling, relaxaƟon, and cultural 
engagement. 

3. MarkeƟng and AdverƟsing: Videos are widely used in digital markeƟng strategies to promote 
products and services. They increase customer engagement, explain product features, and 
build brand awareness through commercials and explainer videos. 

4. CommunicaƟon: Videos enable face-to-face communicaƟon through plaƞorms like Zoom, 
Skype, and WhatsApp, bridging geographical gaps and making personal and professional 
interacƟons more effecƟve. 

5. DocumentaƟon and Journalism: News channels, journalists, and social acƟvists use video to 
document events, conduct interviews, and present stories, helping to capture real-Ɵme 
occurrences and provide evidence. 

In short, video is a dynamic and flexible medium that enhances learning, communicaƟon, and 
storytelling, making it essenƟal in today’s digital world. 
 
Q. What is digital video? (Nov 22), (Nov 23) 
Ans. Digital video refers to the recording, storage, and playback of moving visual images in a digital 
format rather than analog. Unlike analog video, which uses conƟnuous signals, digital video encodes 
data in binary form (0s and 1s), making it more efficient and adaptable for modern devices. 
Digital video is commonly used in cameras, smartphones, television broadcasƟng, and online plaƞorms 
like YouTube and Neƞlix. It allows for easy ediƟng, duplicaƟon, and distribuƟon without loss of quality. 
Formats such as MP4, AVI, MOV, and MKV are standard for digital video storage. 
One of the major advantages of digital video is its compaƟbility with various soŌware tools for ediƟng, 
adding effects, subƟtles, and improving audio-visual quality. Compression techniques also reduce file 
sizes without significantly affecƟng clarity, making it easier to stream or upload content online. 
Digital video has revoluƟonized industries like filmmaking, educaƟon, journalism, markeƟng, and 
communicaƟon. It enables creators to reach global audiences efficiently and allows viewers to 
consume content on demand. As technology conƟnues to evolve, digital video remains a key medium 
shaping how we learn, interact, and entertain ourselves. 


